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Prioritizing environmental, social, and governance (ESG) issues can
impact companies in many ways. According to TechTarget, ESG-based
strategy is defined as an “organization-wide approach that adjusts a
company’s environmental, social, and governance practices to increase
business sustainability.”

While many initially believed that ESG strategy would offer companies
unconditional benefits, recent research shows this may not be the
case. For example, while PwC’s “2024 Voice of the Consumer Survey”
finds that 80% of respondents say they would pay more for sustain-
ably produced or sourced goods,? a recent University of Chicago study
finds that respondents overstate their intentions: Actual purchases by
respondents stating they prefer ESG products are no different than the
general public’s purchases.®

Similarly, a Morgan Stanley survey finds that 77% of global investors
are interested in sustainable investing.* Yet, rigorous academic studies
show that “funds investing in companies that publicly embrace ESG
sacrifice financial returns without gaining much, if anything, in terms of
actually furthering ESG interests.”®

The Stratonomics-B2B™ Study pursues the ESG question further, specif-
ically measuring the opinions of energy industry insiders, including
customers, employees, managers, executives, and vendors in the sector.
The research and its results provide oil and gas company leaders rare
insight into the perspective of the industry stakeholders they rely on
most to succeed.

Study

In March 2024, the Stratonomics-B2B™ Study measured the degree to
which energy industry insiders believe ESG is important to the sector
and whether ESG-focused strategy and action benefit a company’s
bottom line. The results are based on responses from 936 participants.
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Results

As shown in Figure 1:

* A large majority of energy-industry insiders (76%) agree that ESG
is vital to the future of the energy industry, with seven out of 10
indicating the approach offers benefits to a company’s shareholders.

* More than half of respondents (63%) claim that a relatively high ESG
commitment positively impacts a company’s bottom line in the form
of elevated stock returns.

* About one third of respondents (31%) feel that “ESG is a hoax so the
elite can control the masses.”

Figure 1: Percent Agreeing with Statements About ESG’s Impact
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Key Takeaways

* The Stratonomics-B2B™ Study shows that most energy industry
stakeholders agree with companies incorporating ESG in their
strategy, believing it will drive stock returns. Many of the stakeholders
surveyed agree they expect companies with a heightened focus on
ESG have elevated stock returns.

* Some skepticism regarding ESG remains among energy industry
insiders. One third of those surveyed agree that ESG is a hoax allowing
elites to control the masses.

Insight from this report can help oil and gas companies build a multi-
pronged strategy for further educating energy industry stakeholders
about ESG strategies and be more proactive in addressing the issue.
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